
international association of business communicators

International Association of Business Communicators (IABC) is a global network dedicated to advancing the
profession of business communication. Founded in 1970, the IABC has grown into a community of
professionals who aim to foster effective communication strategies in various business environments. With
members in over 70 countries, the IABC serves as a vital resource for communication practitioners,
providing them with tools, insights, and networking opportunities to enhance their careers and improve
their organizations’ communication practices.

History of IABC

The IABC was established to address the growing need for professionals in business communication during
the late 20th century. As organizations began to recognize the importance of effective communication in
achieving business goals, the need for a professional body became evident. Here's a brief timeline of
significant milestones in the IABC's history:

1. 1970: The IABC is founded in San Francisco, California, by a group of communication professionals.
2. 1976: The first International Conference is held, marking the beginning of a tradition of annual
gatherings for communication professionals.
3. 1980s: The IABC expands globally, establishing chapters in various countries and regions.
4. 1990s: The IABC introduces the Accreditation program to recognize communication professionals who
demonstrate excellence in their field.
5. 2000s: The organization embraces digital communication trends, adapting its resources to meet the needs
of a rapidly evolving industry.
6. 2020: The IABC celebrates its 50th anniversary, reflecting on its impact on the profession and the
importance of communication in a globalized world.

Mission and Vision

The IABC's mission is to provide a global network for business communication professionals, promoting the
value of communication as an essential element of organizational success. The association envisions a world
where communication is recognized as a strategic function that drives business results and enhances
stakeholder engagement.



Core Values

The IABC operates under a set of core values that guide its initiatives and interactions:

- Integrity: Upholding high ethical standards in communication practices.
- Excellence: Striving for the highest quality in all aspects of professional communication.
- Innovation: Encouraging creativity and adaptability in the face of changing communication landscapes.
- Diversity: Promoting inclusivity and respect for different perspectives and backgrounds.
- Collaboration: Fostering partnerships and teamwork among communication professionals.

Membership Benefits

Joining the IABC offers a range of benefits for communication professionals at various career stages. Some
key advantages include:

- Networking Opportunities: Access to a global network of professionals, enabling members to connect,
collaborate, and share knowledge.
- Professional Development: A variety of training programs, webinars, and workshops designed to enhance
members’ skills and knowledge.
- Certification and Accreditation: Opportunities to earn professional credentials, such as the Accredited
Business Communicator (ABC) designation, which recognizes expertise and commitment to the profession.
- Resources and Publications: Access to industry research, case studies, and best practice guides that inform
and inspire effective communication strategies.
- Annual Conference: Participation in IABC’s annual World Conference, where members can learn from
industry leaders, attend workshops, and network with peers from around the globe.

Global Chapters and Networks

The IABC operates through a network of local chapters and special interest groups, allowing members to
connect with others in their region and field of expertise. Each chapter tailors its offerings to meet the
unique needs of its members, fostering a sense of community and local engagement.

Local Chapters

Local chapters play a crucial role in providing members with opportunities for professional development,
networking, and community building. They often host events such as:



- Workshops: Skill-building sessions focused on specific communication topics.
- Networking Events: Informal gatherings designed to connect professionals and promote collaboration.
- Guest Speakers: Presentations from industry leaders and experts who share insights on current trends and
challenges in business communication.

Special Interest Groups (SIGs)

The IABC also has Special Interest Groups, which focus on niche areas within the communication
profession. These groups provide members with a platform to share knowledge and best practices in
specific fields, including:

- Employee Communication: Strategies for effectively communicating with internal audiences.
- Crisis Communication: Best practices for managing communication during crises.
- Digital Communication: Insights into leveraging digital channels for effective messaging.

Professional Development and Learning

The IABC is committed to the ongoing professional development of its members. As communication
practices evolve, so too does the need for professionals to stay updated on the latest trends and tools. The
IABC offers a variety of learning opportunities, including:

- Webinars: Regular online sessions covering a range of topics relevant to business communication.
- Workshops: In-person and virtual workshops that provide hands-on experience and skill-building.
- Certification Programs: Structured programs that allow members to earn credentials that validate their
expertise in specific areas of communication.

Research and Resources

The IABC is a valuable source of research and resources for communication professionals. The organization
regularly publishes reports, white papers, and case studies that provide insights into industry trends,
challenges, and best practices. Some key resources include:

- Communication World Magazine: A quarterly publication that offers articles, interviews, and insights
from industry leaders.
- Research Reports: In-depth studies that explore various aspects of business communication, such as
employee engagement and crisis management.
- Toolkits: Practical guides that provide step-by-step instructions for implementing effective
communication strategies.



Impact of the IABC on the Profession

The IABC has played a significant role in elevating the profession of business communication over the past
five decades. By promoting the value of strategic communication, the organization has helped to:

- Establish Professional Standards: By offering accreditation and certification programs, the IABC has set
benchmarks for professionalism and excellence in the field.
- Foster Collaboration: The IABC has created a global community where communication professionals can
share ideas, learn from one another, and collaborate on projects.
- Advocate for the Profession: The IABC advocates for the importance of effective communication within
organizations, helping to ensure that communication is recognized as a strategic priority.

Future Directions

As the landscape of business communication continues to evolve, the IABC remains committed to adapting
its offerings to meet the changing needs of its members. Future initiatives may include:

- Embracing Technology: Continuing to explore the impact of emerging technologies on communication
practices and providing members with the tools to leverage these advancements.
- Sustainability and Social Responsibility: Focusing on how communication can play a role in promoting
sustainability and social responsibility within organizations.
- Global Perspectives: Enhancing the IABC’s global reach by fostering cross-cultural communication and
collaboration among members worldwide.

Conclusion

The International Association of Business Communicators stands as a beacon for professionals dedicated to the
craft of business communication. Through its commitment to excellence, innovation, and community, the
IABC continues to shape the future of the profession, empowering members with the knowledge,
resources, and networks they need to thrive in an ever-changing environment. Whether you are just
starting your career or are a seasoned professional, joining the IABC offers invaluable opportunities for
growth and connection in the dynamic world of business communication.

Frequently Asked Questions



What is the International Association of Business Communicators (IABC)?
The IABC is a global professional network that focuses on advancing the practice of business communication
through education, networking, and professional development.

What are the key benefits of joining IABC?
Members of IABC gain access to a vast network of communication professionals, resources for professional
development, industry insights, certification opportunities, and exclusive events.

How does IABC support professional development?
IABC offers a range of resources including webinars, workshops, conferences, and certifications like the
Communication Management Professional (CMP) and Strategic Communication Management Professional
(SCMP).

What types of events does IABC organize?
IABC organizes various events including regional conferences, global leadership forums, and local chapter
meetings that provide networking opportunities and professional growth.

How can IABC members connect with each other?
Members can connect through local chapter meetings, online forums, social media groups, and IABC's
annual conference, which brings together communicators from around the world.

What resources does IABC provide for communication professionals?
IABC provides a wealth of resources including research publications, articles, case studies, templates, and
best practices to help communication professionals enhance their skills.

How does IABC contribute to the field of business communication?
IABC contributes by setting standards for professional practice, providing certification, conducting research,
and offering thought leadership to improve the effectiveness of business communication.

Is IABC membership suitable for all levels of communication
professionals?
Yes, IABC welcomes communication professionals at all levels, from students and entry-level practitioners
to seasoned executives, offering resources tailored to diverse career stages.
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