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Hyundai dealer advertising co-op program guidelines for new dealerships are
essential for ensuring that marketing efforts align with the company's brand
and objectives. As a new Hyundai dealer, understanding these guidelines is
crucial for maximizing your advertising budget and enhancing your
dealership's visibility. This article will provide an in-depth look at the
co-op program, including its purpose, eligibility criteria, funding details,
advertising strategies, and best practices for effective participation.

Purpose of the Co-Op Program

The Hyundai dealer advertising co-op program is designed to support
dealerships in their marketing efforts while ensuring a consistent brand
message across all platforms. The program provides financial assistance to
dealers, allowing them to effectively promote Hyundai vehicles and services.

Key Objectives

1. Brand Consistency: Ensure that all advertising materials reflect Hyundai's
brand identity and messaging.
2. Increased Visibility: Help dealerships reach a broader audience through
funded marketing initiatives.
3. Sales Growth: Drive sales by enhancing consumer awareness of Hyundai
vehicles and dealership offerings.

Eligibility Criteria

To participate in the Hyundai dealer advertising co-op program, dealerships
must meet specific eligibility requirements. These criteria ensure that only
qualified dealers can access funding and resources.

Requirements for Participation

1. Franchise Agreement: Dealers must have a valid franchise agreement with
Hyundai.
2. Active Status: Dealerships must be in good standing with Hyundai and
comply with all corporate policies.
3. Marketing Plan Submission: Dealers are typically required to submit a



marketing plan that aligns with Hyundai's overall strategy.
4. Minimum Sales Volume: Some regions may have minimum sales volume
requirements to qualify for co-op funding.

Funding Details

Understanding the funding structure of the co-op program is vital for new
dealerships. Co-op funds can be used to reimburse marketing expenditures that
adhere to Hyundai’s guidelines.

Funding Allocation

- Percentage of Ad Spend: Dealers may receive up to 50% reimbursement on
qualifying advertising expenses, depending on the type of advertisement and
the region.
- Caps on Funding: There may be annual caps on the total amount of co-op
funding available to each dealership, which can vary by location and sales
performance.
- Pre-Approved Activities: Only certain marketing activities are eligible for
funding, including:
- Digital marketing campaigns
- Print advertising
- Radio and television spots
- Event sponsorships

Claiming Funds

To claim co-op funds, dealerships must adhere to the following process:

1. Submission of Documentation: All claims must be accompanied by detailed
invoices and proof of payment.
2. Compliance Check: Hyundai will review submissions to ensure compliance
with the program’s guidelines.
3. Reimbursement Timeline: Funds are typically reimbursed within 30 to 60
days after the claim is approved.

Advertising Strategies

Developing effective advertising strategies is crucial for new Hyundai
dealers looking to maximize their co-op funding. The following strategies can
help dealerships leverage their marketing efforts.



Digital Marketing Initiatives

1. Social Media Campaigns: Utilize platforms like Facebook, Instagram, and
Twitter to reach target audiences through engaging content and promotions.
2. Search Engine Marketing (SEM): Invest in pay-per-click (PPC) advertising
to increase visibility on search engines when potential customers search for
Hyundai vehicles.
3. Email Marketing: Create targeted email campaigns to nurture leads and
promote special offers.

Traditional Advertising Methods

1. Print Advertising: Advertisements in local newspapers and magazines can
help reach a broader audience.
2. Television and Radio Ads: Consider local TV and radio spots to capture
attention in your community.
3. Outdoor Advertising: Billboards and transit ads can create high visibility
for your dealership.

Best Practices for Effective Participation

New Hyundai dealers can significantly benefit from implementing best
practices in their advertising efforts to ensure compliance and maximize co-
op funding.

Develop a Comprehensive Marketing Plan

- Set Clear Objectives: Define clear, measurable goals for your marketing
initiatives.
- Align with Hyundai's Goals: Ensure that your marketing plan aligns with
Hyundai's overall branding and sales objectives.
- Budget Wisely: Allocate resources effectively to maximize your advertising
impact.

Maintain Accurate Records

1. Track Expenses: Keep detailed records of all advertising expenditures to
simplify the reimbursement process.
2. Document Campaign Performance: Monitor the effectiveness of your
advertising campaigns to assess ROI.



Engage with Hyundai’s Marketing Team

- Seek Guidance: Don’t hesitate to reach out to Hyundai’s marketing team for
support and advice on co-op participation.
- Stay Informed: Keep up-to-date with any changes to the co-op program or new
marketing initiatives introduced by Hyundai.

Conclusion

Participating in the Hyundai dealer advertising co-op program guidelines for
new dealerships provides a tremendous opportunity to enhance marketing
efforts while adhering to corporate standards. By understanding the
eligibility criteria, funding details, and effective advertising strategies,
new dealers can maximize their co-op funding and drive sales. Implementing
best practices, engaging with Hyundai's marketing team, and maintaining
accurate records will further ensure that dealerships can successfully
navigate the co-op program and achieve their marketing objectives. Embrace
the co-op program as a valuable resource, and leverage its benefits to
elevate your dealership’s brand presence and sales performance in the
competitive automotive market.

Frequently Asked Questions

What is the purpose of the Hyundai dealer
advertising co-op program?
The Hyundai dealer advertising co-op program is designed to help dealerships
share the costs of advertising and marketing initiatives, ensuring brand
consistency while enhancing local visibility and sales.

What types of advertising expenses are eligible for
reimbursement under the Hyundai co-op program?
Eligible expenses typically include digital advertising, print media, radio
and television spots, outdoor advertising, and promotional events that align
with Hyundai’s brand standards.

Are there specific guidelines for the content of
advertisements within the Hyundai co-op program?
Yes, advertisements must adhere to Hyundai's branding guidelines, including
the use of logos, color schemes, and messaging that reflects the company's
values and standards.



How can new dealers access the Hyundai co-op program
resources?
New dealers can access co-op program resources by registering on the Hyundai
dealer portal, where they can find guidelines, application forms, and
marketing materials.

What is the reimbursement percentage for advertising
costs under the Hyundai co-op program?
The reimbursement percentage may vary, but it typically ranges from 50% to
75% of eligible advertising costs, depending on the type of media and
specific promotions.

Are there deadlines for submitting co-op advertising
claims?
Yes, dealers must submit their co-op advertising claims within a specified
time frame, usually within 60 to 90 days of the advertising activity to
ensure reimbursement.

Can dealers collaborate on advertising initiatives
under the Hyundai co-op program?
Yes, dealers are encouraged to collaborate on joint advertising initiatives,
which can enhance local reach and effectiveness, as long as they comply with
the co-op program guidelines.
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