
history of motel 6
History of Motel 6 dates back to the 1960s, a time when American travel was evolving
and the demand for affordable lodging was on the rise. This motel chain would come to
symbolize budget-friendly accommodation, offering travelers a no-frills experience that
focused on essential comforts at an economical price. Over the decades, Motel 6 has grown
significantly, becoming a staple in the hospitality industry. This article delves into the
fascinating journey of Motel 6, exploring its inception, growth, unique features, and its
current standing in the market.

Inception of Motel 6

The story of Motel 6 began in 1962 when two entrepreneurs, Paul Greene and William
Becker, recognized a gap in the market for affordable lodging options. They aimed to create
a new kind of motel that would cater to budget-conscious travelers. The first Motel 6
opened in Santa Barbara, California, with a groundbreaking concept: rooms priced at just
$6 per night. This pricing model was revolutionary at the time, as it provided an economical
alternative to traditional hotels.

Key Features of the Original Motel 6

The original Motel 6 emphasized simplicity and affordability. Key features included:

- Basic Amenities: Rooms were equipped with a bed, a bathroom, and a television.
- No Frills: The motels offered minimal services, eliminating unnecessary luxuries to keep
costs low.
- 24-Hour Check-In: This convenience appealed to travelers arriving at all hours.

This model quickly gained popularity, leading to rapid expansion across the United States.

Expansion and Growth

By the late 1960s and early 1970s, Motel 6 had established a strong presence, with over
100 locations nationwide. The chain's growth can be attributed to several factors:

- Franchising Model: In the 1970s, Motel 6 adopted a franchising model, allowing
independent operators to open their own locations under the Motel 6 brand. This
significantly boosted the number of motels across the country.
- Strategic Locations: The company focused on building motels near major highways and
travel routes, making it convenient for road-trippers and travelers.
- Affordable Pricing: Maintaining its commitment to low rates helped Motel 6 attract a
diverse customer base, including families, business travelers, and vacationers.



Innovations in the 1980s

As the hospitality industry evolved, so did Motel 6. During the 1980s, the chain introduced
several innovations to enhance the guest experience:

- New Design Concepts: Motel 6 began to update its facilities with modern designs and
amenities while still adhering to its budget-friendly philosophy.
- Expanded Services: The introduction of services like free morning coffee, enhanced
security features, and more flexible check-in/check-out times helped improve customer
satisfaction.

Challenges and Resilience

Despite its success, Motel 6 faced challenges throughout the 1990s and early 2000s.
Increased competition from other budget hotel chains and changing consumer expectations
put pressure on the brand. However, the company managed to adapt:

- Brand Refresh: In the early 2000s, Motel 6 underwent a rebranding effort, which included
a new logo and updated motel designs. This helped to modernize the brand and attract a
younger demographic.
- Technology Integration: The advent of the internet changed the way travelers booked
accommodations. Motel 6 embraced this shift by launching an online booking platform,
allowing customers to easily make reservations.

Acquisition and Further Development

In 1990, Motel 6 was acquired by the Accor Group, a global hospitality company. This
acquisition provided the brand with increased resources and international exposure. Under
Accor’s ownership, Motel 6 continued to innovate:

- Sustainability Initiatives: Motel 6 began implementing environmentally friendly practices,
such as energy-efficient lighting and water conservation measures.
- Enhanced Customer Experience: The chain introduced loyalty programs and mobile app
features, allowing guests to earn rewards for their stays.

Motel 6 Today

Today, Motel 6 operates over 1,400 locations across the United States and Canada,
maintaining its identity as a budget-friendly option. The brand has successfully navigated
the challenges of the hospitality industry and adapted to changing market trends.



Current Offerings and Features

Motel 6 continues to emphasize affordability while enhancing the guest experience. Key
offerings include:

- Consistent Pricing: Motel 6 remains committed to providing affordable lodging, with rates
that are often lower than competitors.
- Pet-Friendly Policies: Many Motel 6 locations welcome pets, making it a popular choice for
travelers with furry companions.
- Basic Amenities: While keeping costs low, Motel 6 provides essential amenities such as
free Wi-Fi, comfortable bedding, and in-room coffee makers.

Future Prospects

As the travel and hospitality sectors continue to evolve, Motel 6 is well-positioned for future
growth. The brand’s commitment to affordability, along with its strategic focus on
enhancing customer experience, will likely serve it well. The ongoing trend of budget travel,
especially post-pandemic, suggests that Motel 6 will remain a go-to option for many
travelers.

Conclusion

The history of Motel 6 reflects a remarkable journey from a simple, low-cost motel to a
recognized brand in the budget accommodation sector. With a focus on affordability and
customer satisfaction, Motel 6 has adapted to industry changes while maintaining its core
values. As it looks to the future, the brand will continue to serve the needs of budget-
conscious travelers, ensuring that its legacy endures for years to come.

Frequently Asked Questions

When was Motel 6 founded?
Motel 6 was founded in 1962.

Who were the founders of Motel 6?
Motel 6 was founded by William Becker and Paul Greene.

What was the original concept behind Motel 6?
The original concept behind Motel 6 was to provide affordable, no-frills lodging for travelers,
with rooms priced at just $6 per night.



How did Motel 6 revolutionize the hotel industry?
Motel 6 revolutionized the hotel industry by introducing the idea of budget accommodations
with standardized services and amenities, making travel accessible to a wider audience.

What notable changes have occurred in Motel 6's
branding over the years?
Over the years, Motel 6 has updated its branding and logo, and has made efforts to
modernize its properties and improve customer experience while maintaining its low-cost
focus.
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