
google plus for a business

Google Plus for a Business has long been a topic of interest for companies looking to enhance their online
presence. Although Google Plus was officially shut down for consumers in April 2019, understanding its
role during its existence can provide valuable insights into social media strategy and community
engagement for businesses. This article will delve into the functionalities, advantages, and strategies
businesses could have leveraged while using Google Plus.

Understanding Google Plus

Google Plus was a social networking platform developed by Google that aimed to compete with Facebook
and Twitter. Launched in June 2011, it provided various features designed to enhance user interaction and
community building. Although it was discontinued for personal use, Google Plus for business offered
distinct advantages, particularly in integrating with other Google services.

Key Features of Google Plus for Business

1. Circles: Businesses could categorize their followers into different groups, allowing for targeted
communication and content sharing. This feature helped brands to tailor their messages to specific audience
segments.

2. Hangouts: This feature enabled businesses to host video calls, webinars, or live events. It facilitated direct
interaction with customers and created opportunities for brand storytelling.

3. Pages: Similar to Facebook's business pages, Google Plus Pages allowed businesses to create a dedicated
space to share updates, news, and engage with their community.

4. Communities: Businesses could create or join communities around relevant topics, fostering discussions
and building a loyal customer base.

5. SEO Benefits: Google Plus content could be indexed by Google’s search engine, enhancing visibility in
search results. This feature was particularly beneficial for businesses looking to improve their search engine
optimization (SEO).

Advantages of Using Google Plus for Business



While Google Plus may no longer be operational, it offered numerous benefits during its time that
businesses can still learn from:

1. Enhanced Brand Visibility

- Search Results: Posts shared on Google Plus had the potential to appear in Google search results, which
could increase brand visibility.
- Google Authorship: This feature allowed content creators to link their articles to their Google Plus
profiles, enhancing authority and credibility.

2. Better Customer Engagement

- Real-Time Interaction: Businesses could engage with their audience in real-time through posts and
comments, helping to build stronger relationships.
- Feedback Mechanism: The platform allowed businesses to gather feedback directly from customers,
which is invaluable for improving products or services.

3. Integration with Other Google Services

- Google My Business: Google Plus integrated seamlessly with Google My Business, allowing for easier
updates and customer interactions.
- YouTube Integration: Businesses could link their YouTube channels to their Google Plus pages,
promoting video content alongside posts.

Strategies for Using Google Plus for Business

To effectively leverage Google Plus, businesses could adopt several strategies to maximize their impact:

1. Create a Comprehensive Profile

- Profile Picture: Use a high-quality logo to enhance brand recognition.
- Description: Write a compelling description of the business that includes relevant keywords.
- Links: Include links to the business’s website and other social media platforms.



2. Develop a Content Strategy

- Regular Posting: Consistency is key. Establish a posting schedule to keep your audience engaged.
- Quality Over Quantity: Focus on sharing high-quality content that adds value to your audience rather
than just promotional material.

3. Engage with Your Audience

- Respond to Comments: Make it a habit to reply to comments on your posts to foster community and
loyalty.
- Host Hangouts: Organize regular Hangouts to discuss industry trends, answer questions, or conduct
tutorials.

4. Utilize Visual Content

- Images and Videos: Posts with images or videos typically receive more engagement. Use visuals to
communicate your message effectively.
- Infographics: Create infographics that summarize key information about your products or services.

5. Monitor Analytics and Adjust Strategies

- Engagement Metrics: Regularly review engagement metrics to understand what types of content
resonate most with your audience.
- A/B Testing: Experiment with different types of posts, headlines, and times of day to find what works
best for your business.

Challenges Faced by Businesses on Google Plus

Despite its advantages, businesses faced various challenges while using Google Plus:

1. Limited User Base

Google Plus struggled to attract a large user base compared to its competitors, which limited the potential
audience for businesses.



2. Understanding the Platform

Many businesses found it challenging to understand the unique features of Google Plus, leading to
underutilization of the platform.

3. Content Saturation

As more businesses joined Google Plus, the platform became saturated with content, making it difficult for
posts to stand out.

Lessons Learned from Google Plus for Business

The closure of Google Plus offers several lessons for businesses navigating social media:

1. Be Adaptable

Businesses must be willing to adapt to changes in social media platforms. The digital landscape is ever-
evolving, and staying updated is crucial for success.

2. Focus on Quality Engagement

The quality of interactions often matters more than quantity. Building genuine relationships with
customers can lead to long-term loyalty.

3. Diversify Social Media Presence

Relying on a single social media platform can be risky. Businesses should diversify their presence across
multiple platforms to mitigate potential losses when one platform changes or shuts down.

Conclusion

Google Plus for a business was a complex yet valuable tool that offered unique features for brands looking to



enhance their online presence. While the platform is no longer available, the lessons learned from its
functionalities, advantages, and challenges remain relevant. By understanding the benefits and strategies
associated with Google Plus, businesses can better navigate the social media landscape today, ensuring they
create meaningful and engaging connections with their audience across the various platforms available. The
essence of community engagement and brand visibility remains a critical part of any successful marketing
strategy, whether on Google Plus or any other social media platform.

Frequently Asked Questions

What is Google Plus and how can it benefit my business?
Google Plus was a social networking platform that integrated with other Google services, allowing
businesses to connect with customers, share content, and improve visibility in search results. Although it
has been shut down, understanding its features can inform your strategy on other platforms.

How does Google Plus compare to other social media platforms for
businesses?
Google Plus allowed for unique features like Circles for targeted sharing and Hangouts for video
conferencing, but it ultimately struggled to compete with giants like Facebook and Twitter. Businesses
should consider their audience and goals when choosing a platform.

Can I still use Google Plus for my business after its shutdown?
No, Google Plus has been officially shut down for consumers since April 2019. Businesses are encouraged to
use Google My Business and other social media platforms instead.

What replaced Google Plus for businesses?
Google My Business has taken over as the primary tool for businesses to manage their online presence on
Google, allowing them to update their information, respond to reviews, and post updates.

What features should I look for in a social media platform now that
Google Plus is gone?
Look for features like audience targeting, analytics, engagement tools, and integration with other
marketing tools. Platforms like Facebook, LinkedIn, and Instagram offer various features suitable for
different business needs.



How can I leverage my existing Google Plus audience for my business?
Since Google Plus is no longer active, you can reach out to your past followers through email newsletters
or by inviting them to connect with your business on other platforms like Facebook or Instagram.

What are the best practices for using Google My Business as an
alternative to Google Plus?
Ensure your business information is complete and accurate, post regularly to keep your audience engaged,
respond to customer reviews promptly, and utilize posts and photos to showcase your products and services.
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